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Principles of Marketing N
1 | ABE 401-1 ) 1 12 3 | MSmIHIRFE | 1,2,3,4,5,6 3,4 100 2017 TH15H—8H3H
Practice (2017 2%)
Principles of Marketin
2 | ABE 401-1 P ) & 2 12 3 | MSmIHIEFE | 1,2,3,4,5,6 7,8 100 2017 TH15H—8H3H
Practice (2017 2%)
3 | ABE 405-1 | Enterprising Organisations (2017 £§%) 1 12 3 | MSEINIE | 1,2,3,4,5,6 3,4 100 2017 |7H15H—8 H3H
4 | ABE 405-1 | Enterprising Organisations (2017 2%) 2 12 3 PSR | 1,2,3,4,5,6 7,8 100 2017 7TH15H—8 H3H
Managing Agile Organisations and
5 | ABE 406 sine A8 ; f 1 12 | 2 | M&EHIER | 1,2,3,4,5,6 1,2 100 | 2017 |7H15A—8H3H
eople
Managing Agile Organisations and
6 | ABE 406 sine A8 ; f 2 12 | 2 | M&EHER | 1,2,3,4,5,6 5,6 100 | 2017 |7H15H—8H3H
eople
Integrated Marketing Communications
7 | ABE 407-1 . 1 12 2 | FMSIEIRWE | 1,2,3,4,5,6 5,6 100 2017 | 7TH15H—8H3H
A SRR (2017 20
Integrated Marketing Communications
8 | ABE 407-1 . 2 12 2 | MSEIRRE | 1,2,3,4,5,6 5,6 100 2017 | 7TH15H—8H3H
A SRR (2017 20
9 | ABE 408-1 | Buyer and Consumer Behaviour (2017 Z%) 1 12 2 FSENIEFE | 1,2,3,4,5,6 3,4 100 2017 THI5H—8H3H
10 | ABE 408-1 | Buyer and Consumer Behaviour (2017 2%) 2 12 2 P IHRFE | 1,2,3,4,5,6 5,6 100 2017 THI5H—8H3H
International Business Economics and
11 | ABE 409-1 1 12 2 FSSEIRREE | 1,2,3,4,5,6 1,2 100 2017 TH1I5H—8H3H
Markets (2017 2%)
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International Business Economics and

12 | ABE 409-1 Varkets (2017 4) 12 2 | FSEIRRE | 1,2,3,4,5,6 7,8 100 2017 | 7TH15H—8 H3 H
13 | Acc 814 Int;zxzz;z;;;;;;;;t”e 12 | 3 | WSEULERE | 1,2,3,4,5,6 1,2 100 | 2017 |7H15H—8A3H
14 | ACC 814 Int;:iizio(;g;;;;;gtive 12 3| MSEIRIRIE | 1,2,3,4,5,6 5,6 100 2017 TH15H—8 A3 H
15 | ECM 507 FL TR 55 S 48 3 Ll s 1,2,3,4,5,6 | 1,2,3,4,5,6,7,8 | 25 2018 | 7H15H-7 20 H
16 | ECM 507 L7 55 5= 48 3 s 1,2,3,4,5,6 | 1,2,3,4,5,6,7,8 | 25 2018 | 7H 15 H-7 20 H
17 | ENG 141 ERYEE A 10 2 AL 1,2,3,4,5,6 3,4 65 | &uBEH | 7TH15H—8 H3 H
18 | ENG 141 EERIEE A 10 2 Akns 1,2,3,4,5,6 1,2 65 | AHBER | TH15H—8 H 3 H
19 | ENG 143 B B SR IE 12 2 Akns 1,2,3,4,5,6 7,8 65 | AHBER | TH15H—8 H 3 H
20 | GRD 301 THEALEA 1 10 | 1.5 AL 1,2,3,4,5 5,6 60 | &EBEH | 7TH15H—8 H3H
21 | GRD 302 TR 2 10 | 1.5 Akns 1,2,3,4,5 7,8 60 | AHBER | 7TH15H—8 H 3 H
22 | PXE 211-1 B IE A (8D 10 2 AILBE 1,2,3,4,5,6 1,2 35 | AHbER | TH15H—8H3H
23 | PXE 211-2 BB EE A (D 5 1 Akns 1,2,3,4,5,6 1,2 65 | AHBER | TH15H—8 H3H
24 | PXE 212-1 BB EE B (i) 10 2 AL 1,2,3,4,5,6 7,8 35 | &MER | TH1I5H-—8H3H
25 | PXE 212-2 BRESE B (D 5 1 Ak 1,2,3,4,5,6 3,4 65 | AHBER | TH15H—8 H3H
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